Image of grace: seeing and sharing the gospel through imagery by Banks, David
Digital Commons @ George Fox University
Doctor of Ministry Seminary
1-1-2012
Image of grace: seeing and sharing the gospel
through imagery
David Banks
George Fox University
This research is a product of the Doctor of Ministry (DMin) program at George Fox University. Find out more
about the program.
This Dissertation is brought to you for free and open access by the Seminary at Digital Commons @ George Fox University. It has been accepted for
inclusion in Doctor of Ministry by an authorized administrator of Digital Commons @ George Fox University.
Recommended Citation
Banks, David, "Image of grace: seeing and sharing the gospel through imagery" (2012). Doctor of Ministry. Paper 31.
http://digitalcommons.georgefox.edu/dmin/31
  
 
 
 
GEORGE FOX UNIVERSITY 
 
 
 
IMAGE OF GRACE: 
SEEING AND SHARING THE GOSPEL THROUGH IMAGERY 
 
 
 
A DISSERTATION SUBMITTED TO 
THE FACULTY OF GEORGE FOX EVANGELICAL SEMINARY 
IN CANDIDACY FOR THE DEGREE OF 
DOCTOR OF MINISTRY 
 
 
BY  
DAVID BANKS 
 
NEWBERG, OR 
MAY 2012
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
All biblical quotations are from the New International Version  
Unless otherwise noted. 
 
 
 
 
 
 
 
Copyright ©2012 by David L. Banks 
All Rights Reserved 
 
 
George Fox Evangelical Seminary 
George Fox University 
Newberg, Oregon 
 
 
 
 
CERTIFICATE OF APPROVAL 
________________________________ 
 
D.Min. Dissertation 
________________________________ 
 
This is to certify that the D.Min. Dissertation of 
 
 
 
 
DAVID LEE BANKS 
 
 
 
 
has been approved by 
the Dissertation Committee on March 13, 2012 
as fully adequate in scope and quality as a dissertation  
for the degree of Doctor of Ministry in Semiotics and Future Studies 
 
 
Dissertation Committee: 
 
Primary Advisor: Ronald R. Clark, Jr., D.Min. 
 
Secondary Advisor: R. Larry Shelton, Th.D. 
 
Tertiary Advisor: Leonard I. Sweet, Ph.D. 
 
Expert Advisor: David Phillips, D.Min. 
 
 
 
 
  
 
ACKNOWLEDGEMENTS	  
Thanks, my fellow students in George Fox University’s Semiotics and Future 
Studies doctoral Cohort, for embarking on an adventure in semiotics, followership and 
what it means to serve Christ as a disciple.  Thanks to my George Fox Evangelical 
Seminary advisors, Ron Clark, Loren Kerns, and, of course, Leonard Sweet, for 
challenging my writing, reading, thinking, and response to culture in the midst of faith. 
Thanks also to people who gave of their time and shared their of passion for the 
effective encounter of culture, including three people whom I had the fortune to meet 
throughout this project, Craig Detweiler and Barry Taylor, who both peaked my interest 
in imagery and culture through their book, A Matrix Of Meanings, as well as sharing a 
week of their lives with me at Pepperdine University and Fuller Theological Seminary 
respectively. 
Both allowed me to sit in as they taught and provided invaluable one-on-one time 
during my visit. Travis Reed, of The Work Of The People, also provided insight into the 
use of imagery as a means of communication and expression. 
Special thanks to my friend, Susan Richardson-Barnes for serving as an all-
important editor. I would also like to add a special note of thanks to Arp United 
Methodist Church, who enabled me to work through many of the practical applications of 
the use of imagery as a means of communication. 
Thank you, Amy, my wife, for picking up so much slack while my focus was on 
this program. Thank you to my children, Casey & Ryan, for loaning out their dad for this 
program and the research that was necessary. You are all so important in my life and 
without you there would be a void that would not be able to be filled.	  
  
 
CONTENTS 
ACKNOWLEDGEMENTS 
ABSTRACT 
SECTION ONE: THE PROBLEM 
Howard Finster 
Imagery As A Means of Communication 
Understanding Imagery’s Use In Society 
SECTION TWO: OTHER PROPOSED SOLUTIONS 
Imagery As Influence 
Imagery As Identity 
SECTION THREE: THE THESIS 
Visual Connection 
Connecting the Mind 
Connecting The Gospel To A Visual Culture 
SECTION FOUR: THE ARTIFACT 
 The Artifact Description 
SECTION FIVE: ARTIFACT SPECIFICATION 
 The Artifact Specification 
SECTION SIX: POSTSCRIPT 
 Postscript 
WORKS CITED 
Bibliography 
THE ARTIFACT 
Desire 
  
 
ABSTRACT 
This written statement explores the use of imagery as a means of expression The 
Gospel.  I want to find out how to better convey the Christian message in the current 
culture using imagery as an effective medium in order to help my readers better 
understand how images communicate meaning. This understanding and practice will 
enable my readers to more effectively use images to communicate the gospel.  
The use of imagery engages participants accustomed to a multimedia culture. The 
use of imagery can be used to create influence within society and culture.  The use of 
imagery can also create a visual representation of an easily identifiable brand, trade or 
symbol. 
Although the church, primarily using the spoken word, has effectively 
communicated God's message that though we are broken, God, in His mercy and through 
Jesus Christ, offers to graciously put us back together again, I claim the Church must 
make use of semiotically aware imagery to communicate how this message[that though 
we are broken, God, in His mercy and through Jesus Christ, offers to graciously put us 
back together again] is real for us. 
The church must respond because imagery engenders as deep connection with the 
message (Warrant: Images create emotional and cognitive connections).  These 
connections create ownership, create/communicate identity and aid in comprehension. 
This imagery allows for non-verbal communication, offers clarification of verbal 
message, serves as visual metaphors and has a perspective and a point of view to 
communicate. 
The church must incorporate this means of expression because imagery can capture, 
  
share and demonstrate authenticity. This use of imagery represents what someone has 
seen, illustrates theory put to practice and represents what someone has been looking for. 
The use of imagery allows for a connection with society in a culturally relevant manner. 
This artifact will be in the form of an image-rich homiletical message. Using a 
Lenten focus, this sermon will incorporate still and moving images from a variety of 
resources. These resources include premium images, public domain images, personal 
images and images created from local resources. This sermon will demonstrate the use of 
imagery as a means of communication in ways that are cognitively, emotionally and 
culturally relevant and significant.  This media was chosen because it allows for the 
practical demonstration how The Church can share what God is doing in he world 
visually. 
	  
  
 
We	  are	  a	  community	  of	  artists,	  storytellers,	  
filmmakers,	  poets	  and	  theologians.	  Our	  work	  is	  
to	  tell	  the	  story	  we	  share	  and	  to	  ask	  poignant	  
questions	  through	  film,	  literature,	  art	  and	  
music.	  We	  confess	  that	  we	  are	  created	  in	  the	  
image	  of	  God	  and	  fulfill	  our	  calling	  by	  creating	  
and	  recreating	  to	  the	  glory	  of	  God.1	  
-Travis Reed, The Work Of The People 
SECTION I: THE PROBLEM 
CHAPTER 1:  HOWARD FINSTER 
Reverend Howard Finster asked his congregation to speak a good word and 
preach to him. There he asked the congregation to share something they found to be most 
important or memorable from earlier that morning. After a prolonged silence he made the 
decision to give up preaching. He decided to give up preaching with words; instead he 
changed his focus to the use of imagery and art.2 In an interview where Finster was asked 
why he left ministry to be an artist, he responded, 
“I was in my last church, and I'd been there fifteen years and three months.  And I 
asked them that night what I preached on that mornin', and there wasn't but one 
man in that church that could tell me my text from one service  to another. And I 
thinks to myself, my God, they ain't listenin' to me. And that's why I retired from 
preachin'. I tried to think of Billy Graham's messages, and I been hearin' 'em for 
years, and I couldn't even think of one of his messages. And I said to myself, I'm 
like that, they're like that, everybody's like that. Now I've gotta reach the people, 
so God called me to sacred art. Now when I write a message, that message not 
goin' away with the wind. And the people not gonna forget it from one service to 
another.  And that's why I'm in folk art.  I'm preachin' in thousands of homes 
alayin' here on my bed.”3 
When asked if art was more powerful than words for getting God’s message 
across to the masses, he responded with,  
                                                
1 Travis Reed, "The Work of the People: About - Visual Media for Mission and 
Worship," The Work Of The People: Visual Media For Mission and Worship, 
http://www.theworkofthepeople.com/index.php?cid=1355 (accessed November 3, 2010). 
2 While on a retreat, Len Sweet tells the story of Howard Finster’s shift from pulpit 
ministry and the spoken Word to canvas ministry and the visually shared Word. 
3 Norman Girardot, Ricardo Viers and Howard Finster, "Art and Old Age," Art Journal 
(College Art Association) 53, no. 1 (Spring 1994): p. 48-50. 
  
“You can't talk altogether through art. You can't say but one thing with a piece of 
art. What you do, you put the piece of art there and give it a text and put your 
message on it. And then you get that message out. Well, that message sells on 
anything I paint on.  I painted a commode lid and put messages all over it and had 
it talkin' and had the people understand what the commode was sayin' to 'em. That 
commode said, "If you're as faithful on your job as I am, the world will be a better 
world." That commode lid got sold in New York for about $6,000. That message 
is there now and it'll be there tomorrow.”4 
The reality that no one could recall what was said hours earlier, nor could Finster 
himself remember messages from other prominent preachers, helped him shift his focus 
from expressing the Gospel through the spoken Word to that of expressing the Gospel 
through “Sacred Art”.  As a result, from 1965-2001 he produced over 46,000 pieces of 
art, yet his impact stretched far beyond even that impressive number. Committed to the 
transmission of the Gospel, Finster incorporated, twenty-six religious verses on the first 
album cover he worked on for The Talking Heads. “They sold a million records in the 
first two and a half months after it come out, so that's twenty-six million verses I got out 
into the world in two and a half months!"5 
One day no one could remember what Finster had said as recently as that 
morning, and now his images share an identity with Coca Cola, R.E.M. and The Talking 
Heads.  The idea that an expressed thought would scarcely be remembered by his 
congregation now seems foolish, since he has a body of work that precedes him and one 
that will be remembered beyond his mortal life. 
The Church and the tribes that represent the Christian faith, have an image 
problem. Those who share the Gospel and represent the Christian Faith have forgotten 
that at the core of communicating and transmitting the Gospel, images were used. Today, 
                                                
4 Norman Girardot, Ricardo Viers and Howard Finster, "Art and Old Age," Art Journal, 
p. 48-50. 
5 Howard Finster and Tom Patterson, Stranger From Another World: Man of Visions 
Now on This Earth. (New York, NY: Abbeville Press, 1989), p. 197. 
  
the Church’s use of imagery to express and as an expression of The Christian Faith, 
typically fails to express The Gospel faithfully in a rapidly changing world.  This project 
will attempt to find out how to better convey the Christian message in the current culture 
using imagery as a an effective medium in order to help my readers better understand 
how images communicate meaning so that my readers can more effectively use images to 
communicate the gospel. 
 
  
 
CHAPTER 2: IMAGERY AS A MEANS OF COMMUNICATION   
People want to be understood and remembered. As Westerners of the 21st century, 
we are people who find meaning, who experience life in such a way, that we want to 
share, communicate and/or express what we know or feel.  Finding meaning and 
conveying meaning through signs is essentially the study of semiotics.  Semiotics involve 
a communicative effort of using signs to convey meaning, throughout humanity. For over 
200,000 years, we have always sought ways to tell our stories. Cave drawings discovered 
in the famous Lascaux caves, along with other early European and African paintings, 
demonstrate a desire to record and communicate experiences.6  Most recently the 
Chauvet Cave in Southern France has offered additional insight to using imagery as a 
means of communicating. Discovered in 1994, dating back as far as 32,000 years ago, 
these paintings are possibly twice as old as any other cave art.7   
Following the progress and development of image rendering to that of actual text 
development, it is clear the motivation was to be more specific in both expression and 
understanding. As the desire to communicate increases, the need to understand 
expressions of meaning increases as well.  The point where communication and 
understanding intersect can as easily be a point of collision as it can be a moment of 
success. Yet, as confusing collisions outnumber enlightening encounters, we continue to 
tell our story and listen for other stories.  This project will explore how we arrived at our 
                                                
6 Phillip B. Meggs, A History of Graphic Design, Second (New York, NY: Van Nostrand 
Reinhold, 1992), pp. 4-5. 
7 “Werner Herzog On The Birth Of Art.” Archaeology 64, no. 2 (March/April 2011): 32-
38. 
  
current state of “visual story telling” and identify key factors in both being able to tell our 
story and also hear the story of others. 
Expressions of early visual communication have been discovered throughout the 
world in Africa to North and South America, Europe and Asia to New Zealand and 
Australia. Petroglyphs and ideographs, which convey ideas and concepts through 
symbols or pictures, were made for the simple use of expressing necessary meaning and 
communication.8  Whether they were used for utilitarian purposes such as teaching, story 
telling or instruction, or took on a more ritualistic function such as control over the 
weather, animals or other beings, one thing is clear, some forms of narrative and image 
were linked to serve a purpose. As teaching aids or communication tools, these drawn 
representations provide evidence of intentional expression of meaning.  As civilization 
progressed, the social needs of people also increased. It became important to record 
names, places, seasons, instructions, inventories, debts and other socio-economical 
records. As more knowledge accumulated, it became necessary to create an accurate 
record of the information. Before long, the pictorial representations used to convey 
concepts and ideas, were replaced by letters forming words.9    
Another by-product of cultural progression was the need for visual identification.  
This by-product is still in use today.  We see the “branding” of cars, cattle, clothes and 
computers. It is also prevalent in traffic signs used to transcend language barriers while at 
                                                
8 Phillip B. Meggs, A History of Graphic Design, p. 5. 
9 Ibid, p. 15-16. This same progression led to the ability to trade and exchange commerce 
with neighboring cultures, which up to that point had developed their own language, 
system and structures for living. Creating a new need for the ability to understand and 
communicate cross-culturally, the use of imagery and words together assisted in bridging 
the newly found communication and culture gaps. 
  
the same time providing both aid and safety.  Still other forms of non-verbal 
communication are found in instruction manuals, automated systems and digital icons.  
Clubs, fraternal organizations, sororities, sport teams, and even hobbies use key 
identifiers to establish unity, meaning or identity.  In addition to identity, imagery, 
symbols and signs were also used to denote authority and authenticity.  In the use of 
documents, letters, decrees, and certificates, the use of imagery is used through the 
application of images. These images, in the form of seals, were placed on papers, letters, 
parchments, decrees and anything else needing a sign or proof of validity. In each case, 
the visual identifiers provided necessary meaning, understanding and relational value.  
Behind each image, there was a meaning. Behind each image, there was a story. 
As words replaced rude caricatures, it wasn’t long before illustrations 
accompanied the words as additional augmentation to understanding.  History tells us the 
Egyptians were the first to produce an illustrated manuscript. This first manuscript, 
entitled The Book Of The Dead told of the dangers of the Underworld, experiences the 
afterlife held, along with the status of one’s future. The use of such illustrated 
manuscripts brought about a shift in the utilitarian only use of printed communication.10  
Imagery offered personalized and emphasized meaning in addition to simple information.  
As the first recorded narrative, The Book of the Dead was written to help the deceased to 
move on to a fulfilling eternal life. The communication product of this culture, its visual 
communication legacy, triggered the development of the alphabet and graphic 
                                                
10 Facsimiles of Illuminated Manuscripts in Special Collections, 
http://www.library.arizona.edu/exhibits/illuman/pre9_01.html (accessed April 25, 2010). 
  
communications to tell stories, to express meaning and to convey understanding, around 
the world. 11  
In pioneering work, Marshall McLuhan questioned how this transition from 
communication through imagery to the phonetic alphabet has affected basic patterns of 
culture. In a simple illustration he suggests a comparison between the words “American 
Flag” on a piece of cloth and actually displaying the Stars and Stripes. His illustration 
aptly identifies missing key elements when moving from concrete to abstract meaning 
and understanding. To McLuhan’s way of thinking, emotion and belonging are the key 
missing components in the abstract representation. He goes on to suggest that this 
“freedom” is in part what has shaped Western man and his basic patterns of culture.12  
Could it be that one of the greatest technological additions of mankind came with a cost 
that was not fully understood and is still not yet adequately considered? 
In McLuhan’s The Extensions of Man, he argues that as we add an extension, in 
this case the use of the phonetic alphabet, we experience an amputation of another, 
replaced extension. If the added extension is an auditory based communication extension, 
then the most likely amputated communication based extension would be a visually based 
communication extension. In other words, the uniformity, the structure and the concrete 
nature of the phonetic alphabet would and did replace the abstract, collective and 
connective nature of a visually hieroglyph or ideogram.13 The question that must be asked 
and addressed is simply this, what was the cost of moving from a hieroglyphic form of 
                                                
11 Phillip B. Meggs, A History of Graphic Design, pp. 16-19. 
12 Marshall McLuhan and Lewis H Lapham, Understanding Media:The Extensions of 
man (Cambridge, MA: the MIT Press, 1994), pp. 82. 
13 Ibid., pp. 83-84. 
  
communication to that of the phonetic alphabet?14 Could it be that for the sake of order 
and structure, deeper understanding of where people fit in a tribe or system was lost? 
Could it be that for the sake of communication, the story was lost? 
                                                
14 In an interview with Marshall McLuhan by Eric Norden, McLuhan discusses the role 
that the shift to a phonetic alphabet had on culture. “The phonetic alphabet did not change 
or extend man so drastically just because it enabled him to read; as you point out, tribal 
culture had already coexisted with other written languages for thousands of years. But the 
phonetic alphabet was radically different from the older and richer hieroglyphic or 
ideogrammic cultures. The writings of Egyptian, Babylonian, Mayan and Chinese 
cultures were an extension of the senses in that they gave pictorial expression to reality, 
and they demanded many signs to cover the wide range of data in their societies -- unlike 
phonetic writing, which uses semantically meaningless letters to correspond to 
semantically meaningless sounds and is able, with only a handful of letters, to encompass 
all meanings and all languages. This achievement demanded the separation of both sights 
and sounds from their semantic and dramatic meanings in order to render visible the 
actual sound of speech, thus placing a barrier between men and objects and creating a 
dualism between sight and sound. It divorced the visual function from the interplay with 
the other senses and thus led to the rejection from consciousness of vital areas of our 
sensory experience and to the resultant atrophy of the unconscious. The balance of the 
sensorium -- or Gestalt interplay of all the senses -- and the psychic and social harmony it 
engendered was disrupted, and the visual function was overdeveloped.”  
  
 
CHAPTER 3: UNDERSTANDING IMAGERY’S USE WITHIN SOCIETY 
Christianity is a communication event. During the rise of Christianity and the 
early church, we find an interesting development taking place in writing and 
communication. From the beginning of Christian history, understanding who Christians 
are and to whom Christians belong has been at the forefront of telling the Christian story.  
The early oral tradition of the Hebrew people, to the prose of David, the apocalyptic 
visions of both Daniel and John, and the post-resurrection accounts of Jesus Christ, each 
of these tell a story. Following the passion and zeal of the earliest Christians to meet the 
challenge of making disciples of all people, Christians not only shared the written Word, 
but also interjected symbols and art to tell their story.  
Johann Wilhelm Appell, suggests that Christian art and imagery must be traced to 
the Christian catacombs, primarily the catacombs of the Eternal City.  These subterranean 
Roman cemeteries were where the followers of the new faith buried their dead. They 
contain emblems, inscriptions, and other objects representing Christian subjects. These 
discoveries, dating back to the earliest points of he Christian faith, offer insight to 
personal and corporate beliefs and understandings about the Christian faith during that 
  
period time.15  
 
Image	  1	  Above,	  Drawing	  of	  a	  Byzantine	  Sailing	  Vessel	  found	  underneath	  The	  Church	  of	  the	  Holy	  
Sepulchre	  
  As the life and witness of the deceased was remembered and shared, it was done 
so among a largely illiterate community. Ranging from newly converted Christians to 
seasoned, mature men and women of the Christian Faith, there was a need to continue to 
tell and retell the Gospel story. One of the more interesting examples of how the early 
Christians used the culture they were familiar with was to create metaphors and images 
                                                
15 Johann Wilhelm Appell, Monuments of early Christian art, sculptures and catacomb 
paintings (London: George E. Eyre and William Spottiswoode, 1872), p. 1. Appell notes 
several examples of Early Christian art dating back to the 2nd and 3rd centuries. During a 
tour and lecture study, led by Dr. Charles Page, through The Jerusalem Center for 
Biblical Studies, Dr. Page led us to a subteranium level to the location of the Chapel of 
St. Vartan, below the The Church of the Holy Sepulchre. Located on one of the walls is a 
drawing of a Byzantine sailing boat, along with script underneath the drawing which 
reads, DOMINEIVIMVS, which can be translated to mean, “Lord, we are here,” or 
“Lord, We will go”. Tradition holds that on the anniversary of the death of a teacher, 
disciples and students would gather to remember what was taught at the location of the 
teacher’s burial site. 
  
that they could relate to. This image from Cemeteries of St. Callistus has “Thracian 
Orpheus, the servant of Apollo and the Muses, charming the beasts by the sound of his 
lyre. This mythical personage, appearing so strange in the midst of Christian subjects and 
symbols, is here evidently introduced as a type of Christ, whose word softened the 
rebellious hearts of heathens, as the golden lyre of Orpheus tamed the wild beasts of the 
forest.”16  
In just one of many examples of the utilization of the current elements of culture 
to reach people for the sake of the nature of the Gospel, Len Sweet, in his book, So 
Beautiful, speaks of mission in the following terms. “The church doesn’t ‘go’ into the 
world and take the church there. The Church ‘goes’ into the world to discover itself 
there.”17  In a culture entrenched in Roman Mythology, one way to communicate the 
Gospel was to find a common language, or in this case, a common image.  Using an 
image of Orpheus, non-Christians could then begin to relate emotionally as well as 
cognitively in order to better understand the nature of Christ. Creating the metaphor 
would then be building a bridge of understanding.  Moreover, it should not be suggested 
that the use of Orpheus and the Good Shepherd was a combining or blending of 
theological beliefs, rather an inclusion of artistic and cultural principles. Robin Margaret 
Jensen suggests that by reviewing literary sources that are available, one can corroborate 
how the images were being incorporated into the Christian community.  We can suggest 
that the Christian communities would be sensitive to the nature of the pagan images and 
                                                
16 Johann Wilhelm Appell, Monuments of early Christian art, sculptures and catacomb 
paintings, pp. 46-47. 
17 Leonard Sweet, So Beautiful (Colorado Springs, CO: David C. Cook, 2009), p. 61. 
  
it’s meaning and would provide new meaning and significance to any image that was 
borrowed in order to convey or enhance the Christian story and it’s meaning.18 
As newly converted Christians were added across the social spectrum, the result 
was a further development of both the Christian faith and Christian art.  This in turn 
brought about a larger audience, and subsequently a broader message.  As it turns out art 
was a vital medium for sharing dogmatic and theological issues. The images were used to 
convey both homiletical and exegetical works.  The main foci of the church found itself 
as the focal point of the art.  The issues of resurrection, baptism and living within a 
Christian community permeated the imagery of pre- and post-Constantine. The persona 
of Jesus as metaphor as well as a specific, literal Jesus dominated the artistic imagery and 
expression of Jesus Christ. 
Of all the images found in the catacombs, interestingly enough, Old Testament 
images were the most common, the story of Jonah dominating the walls and ceilings.  
The stories of Noah and the Ark, Moses drawing water from a rock, and Abraham follow 
in popularity.19  Of the New Testament visual narratives, Jesus’ baptism and the raising 
of Lazarus were the only images to compare to Jonah and Moses. Yet, of the symbols 
found throughout the catacombs, the dove is the most common. The use of a dove to 
represent heaven or The Holy Spirit is found in frescoes, carvings and represented as an 
emblem on clothing. Additionally, the anchor is used to symbolize faith, and even a fish 
to represent Jesus Christ.  The stories of faith were fashioned into images and out of these 
images came stories to be told and to be shared.   
                                                
18 Robin Margaret Jensen, Understanding Early Christian Art (New York: Routledge, 
2000), p.74. 
19 Ibid., p. 69. 
  
In spite of the Roman persecution of Christians in the first, second and third 
centuries, the Christians were able to adapt to a situation and still communicate their 
story.  The Fish, IXΘΨΣ, held a number of meanings. Rich in imagery it had a narrative 
of its own.  Jesus called His disciples, fishers of men, this image also reminded Christians 
of the many fishing stories in the Bible.  The letters formed an acronym for Jesus Christ, 
God’s Son, Savior.  The anchor represented faith, while being represented by an upside-
down Tau, which was also a symbol for the Cross, the way in which Jesus was crucified.  
The images were used to say who they were and what they believed. This pattern of 
identifying images and imagery in order to tell a story continued beyond the period of 
Christian persecution by Rome, and is still being practiced today. 
As culture, theology and media continue to meet, effective communication of the 
Christian faith will include the artistic and cultural principles of society, without 
combining or blending these elements of society, yet remaining true to the Christian faith. 
One of the greatest challenges in successfully communicating the Gospel today is digital 
interfacing and it’s interaction between human beings. Today, imagery is used to 
communicate meaning more than ever before. From the earliest uses of imagery, there 
has been a challenge to accurately convey the message that was intended. 20  As society 
continues to be surrounded by imagery, the challenge of effective communication using 
imagery remains. 
                                                
20 Phillip B. Meggs, A History of Graphic Design, p. 4-5. 
  
 
SECTION 2: OTHER POSSIBLE SOLUTIONS 
CHAPTER 4: IMAGERY AS INFLUENCE 
“Human beings are meaning making creatures. We see animals in the clouds, 
Mother Teresa on cinnamon buns, and Jesus on rusty screen doors … or was that Willie 
Nelson?”21 As meaning seeking creatures, we have the capacity to make a connection 
with imagery anywhere.  Further, society is inundated with imagery. Imagery can be 
misunderstood, misused and ineffective, but the question that must be asked is: what are 
the challenges that are inherently faced in using imagery as a means of expression?  
Imagery is simply visual communication.  Imagery is used to communicate meaning and 
understanding. Imagery is used both as an instructive form of communication and a 
narrative. Further, imagery is used to influence emotions. The point is simple imagery 
                                                
21 Pamela Jaye Smith, Symbols, Images, & Codes: The Secret Language of Meaning in 
Film, TV, Games, and Visual Meaningof Language (Studio City, CA: Michael Wise 
Productions, 2010), p. ix. 
  
serves a purpose.   
 
Image	  2	  Above,	  Dunker	  Church	  and	  The	  Dead.	  
The images that people see have the potential to be of greater impact than words 
that are read. Mathew Brady’s Dunker Church and The Dead22, “shows how visual 
documentation took on a whole new level of authenticity with the arrival of 
photography.”23 Experiencing the power and effectiveness of imagery, President 
Abraham Lincoln identified twenty-two year old artist Thomas Nast as the “best 
recruiting sergeant” and Ulysses S. Grant went on to credit the twenty-two year old as a 
factor in bringing the Civil War to an end.24 Nast was commissioned to make battlefield 
sketches during the Civil War. Images, not words were the most effect tools of 
                                                
22 Mathew Brady, Confederate Dead on Hagerstown Pike Looking Toward Dunker 
Church :: Casualties :: American Civil War Pictures, http://www.civilwar-
pictures.com/g/albums/casualties/dunker_church_dead.jpg. 
23 Phillip B. Meggs, A History of Graphic Design, p. 152.  
24 Ibid., A History of Graphic Design, pp. 168-9. 
  
communication. Images told the stories and shared the agony of division. Nast’s images 
were unforgettable. 
Discussing the impact of pornography in his book Whistling In The Dark, 
Frederick Buechner suggests that “after the first half hour or so, the x-rated titillations 
tend to turn tawdry and tedious, but even days later, they keep on flickering away 
somewhere in the back of the mind to a captive audience of one.”25  Images continue to 
occupy the mind and the imagination of the one who sees the imagery.  Even in the 
absence of the visual stimulus, the mental imagery remains. This is power, influential 
power. Ideas are powerful. Ideas can create new hope; they can shape new directions and 
foster enthusiasm in the tired and weary. Stories are those ideas that have been put into 
action. Stories create a connection, they are the ideas as they live and breathe. Images are 
these stories. Schools, businesses, non-profit organizations and the media have long 
known that, “stories drill deeply into your brain and explode later with meaning.” Phil 
Cooke continues by suggesting that, “sometimes the meaning [to the story] comes when 
you least expect it.”26 Influencing the heart and the passions of humanity have often been 
the targeted use of imagery in communication.  
The text was simple, “I Want You,” the image compelling, and together they 
fostered such a stir that the country would never forget.  On September 5, 1914, Alfred 
Leete’s recruiting poster showing Lord Horatio Kitchner pointing at the viewer, above 
the phrase, “Your country needs you,” not only influenced England, but indirectly the 
world.  As America entered into “the war to end all wars,” artists were commissioned to 
                                                
25 Frederick Buechner, Whistling In The Dark (New York, NY: Harper Collins, 1993), 
pp. 126-7 
26 Phil Cooke, Branding Faith (Ventura: Regal, 2008), p. 41. 
  
create persuasive propaganda to replace the narrative interpretations being used to 
communicate a need to support the United States’ effort in making the world safe for 
democracy.27 
  
Image	  3	  Alfred	  Leete's	  Original	  image	  on	  the	  cover	  of	  London	  Opinion	  next	  to	  James	  Montgomery	  Flagg's	  
Uncle	  Sam	  poster.	  Later	  imitations	  followed	  Leete's	  work.28	  
 Of the material created, James Montgomery Flagg’s image of “Uncle Sam” 
donning the cover of the July 6, 1916, issue of Leslie's Weekly, "Uncle Sam" stirred the 
hearts and minds of Americans to the point that after having printed over four million 
copies between 1917 and 1918, the United States re-enlisted the image as it entered 
                                                
27 Phillip B. Meggs, A History of Graphic Design, p. 260. 
28 "Lord Kitchener Wants You," Wikipedia, the Free Encyclopedia, 
http://en.wikipedia.org/wiki/Lord_Kitchener_Wants_You (accessed November 15, 2011). 
  
World War II.29 Montgomery and the U.S. were not the only benefactors of Leete’s work. 
As shown above, in image 2, Leete’s influence crossed borders, bodies of water and 
political allegiances as the power and influence of his original led to countless imitations.  
                                                
29 Phillip B. Meggs, A History of Graphic Design, p. 260. James Montgomery Flagg 
would claim that this was "the most famous poster in the world." Over four million 
copies were printed between 1917 and 1918, as the United States entered World War I 
another one million were printed. 
  
 
CHAPTER 5: IMAGERY AS IDENTITY 
If imagery has the power of influence, developing imagery that could deliver a 
focused influence and serve as a symbol is a necessity.  The use of symbols or visual 
marks for means of identification has been in existence for centuries as a means of 
controlling trade. While most traders and dealers had stamps or trademarks, the arrival of 
the industrial revolution and a shift from a production era to a sales and consumption era, 
visual identification and trademarks began to have more value and importance.30 But the 
evolution from a simple trademark or symbol to a more consolidated effort by developing 
thorough visual identification systems signified a significant shift in the approach to 
empower a message through an image.31 
The design of CBS’s (Central Broadcasting System) “eye” and the subsequent use 
of the trademark demonstrates the effectiveness of both influence and identity. Beginning 
with its use, the eye would be included on most printed material unless it interfered with 
the design of the primary media. As a result of a non-conflictual relationship between 
message and image, the trademark would represent a cohesive relationship between the 
corporation and that which the corporation would support. A year after the image was 
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31 Phillip B. Meggs, A History of Graphic Design, p. 380. Image	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  from	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implemented, this image was almost abandoned in favor of a new image, yet the eye 
remained and continues to serve as an icon of identity for CBS.32   
Many other institutions would follow the lead of CBS. In 2010, in it’s 10th year, 
preparing for a 21st season, Survivor accomplished a similar feat with its imagery. 
Survivor, also a part of CBS Entertainment, continued to stay with its original trademark 
concept, creating an image that represents influence and identity. Captivating audiences 
by stranding a group of strangers in a remote location, Survivor challenges the contestants 
to “Outwit, Outplay and Outlast” the other contestants for a chance to win 1 million 
dollars. According to the Nielsen Ratings, each series of Survivor has been seen by an 
average of 33.61 million views each year for 11 years, or an average of 18.48 million 
viewers over the course of 20 seasons.33 During this time, the imagery used by Survivor 
has become highly recognizable within the United States. While the image used to 
represent Survivor has been altered each year to reflect the location of the reality 
                                                
32 Phillip B. Meggs, A History of Graphic Design, p. 381. 
33 Survivor (U.S. TV series), http://en.wikipedia.org/wiki/Survivor_(U.S._TV_series) 
(accessed November 29, 2010). 
  
television program, the overall brand or trademark has remained consistently the same.  
 
Image	  5	  Above,	  Survivor	  logos	  from	  the	  first	  20	  years.	  
As with original logo (top, middle), each subsequent logo reflected the initial 
theme and design.34 Each season specific image was geometrically oval, exhibited the 
name of the program across the center, left to right, identified the strategy necessary to 
win and created a caricature based on the location of the reality program to serve as a 
background image. Together these elements make up the primary image used to represent 
Survivor.  This image, based on shape and structure, along with the relationship Survivor 
has with, on average, 33.61 million viewers a year, has identity and meaning. 
Furthermore, to those of whom Survivor is meaningful, this image also carries with it 
influence.   
While the use of imagery as influence, identity, or both, one element must be 
present for both; meaning must be present.  In our search to build bridges of 
                                                
34 S19: Samoa, http://survivorsucks.yuku.com/topic/51628/t/S19-Survivor-Samoa-
Logo.html?page=3 (accessed November 15, 2010). 
  
understanding, meaning and influence, seeking out methods to facilitate relationships and 
connections drive us to create an identity that reflects our desires and goals, while at the 
same time enabling us to influence, or make a difference in the world today.  By relating 
to the world we live in, we bridge the gaps we have in relationships with others.  Seeking 
to understand our culture and the world also demonstrates an interest or connection with 
those around us. For example, with the popularity of a program like Survivor, using 
Survivor as a metaphor or a reference point in relationships offers an opportunity to build 
cultural and communicational bridges with others who also have a connection with 
Survivor or other reality television programs. Bridging in this manner, using a cultural 
reference an a connecting point, enables an instant “hook” for an audience This hook also 
includes extensive “back-story” and information that no longer needs to be explained.35 
For Survivor, as this simple oval image gained notoriety and recognition it became more 
than an image relating to a show with contestants, it became an image of culture.  
                                                
35 Pamela Jaye Smith, Symbols, Images, & Codes, p. 82 
  
Between November 10, 2010 and December 9, 2010 if a search entry was entered 
into the Google search engine, the result would return in excess of 1.38 million 
possibilities.36 The above search resulted in links intended for teachers, poster, t-shirt and 
badge offers, along with ideas sites discussing the nature of the program. The sites 
provided the badge offerings below in images 3 and 4. In the end, someone simply 
accesses the image, copies the image, makes any necessary changes, rebrands it and calls 
it their own. As illustrated below, this rebranding or redesigning can be tailored to suite 
the needs of the user. This use however leads to a question; what is the central focus or 
theme when using an image such as this? Clearly the first set of images relates and 
reflects matters of the Christian faith, but the second set of images reflects other matters. 
The issue is found in the primary focus. The primary focus of each image is not of faith 
rather it is upon Survivor. 
Unfortunately, this also happens in the church, as well as other institutions. 
Richard Reising further illustrates this point. As he shares the example of a small church 
                                                
36 "www.google.com," Google, November 10, 2010, 
http://www.google.com/search?q=survivor+logo+template (accessed December 12, 
2010). 
Figure	  7	  Above,	  Parody	  Survivor	  Images	  Figure	  6	  Above,	  Christian	  Survivor	  Images	  
  
using a direct mail piece that is similar to one that is also used by a larger church in town, 
there could be confusion as to the origin of the mailing and either not read it, or assume 
the larger church is the sender.37 
Signs are formed through the society that creates them, by the structures they 
employ, and via the sources they use.”38 The basic principal behind the use of imagery as 
a means of expression, or signs, is they are produced and they are consumed. The use of 
signs, while helpful and effective, can also be misused and have unintended 
consequences. Signs are created by establishing meaning based on the nature of an 
object. Signs can also be created when there is an arbitrary relationship that exists. Signs 
that have a natural meaning enable us to understand meaning simply by observation. For 
example, the sign of a turtle might represent slow based primarily on the speed of its 
movement and the sign of a rabbit, in relationship with the first sign, would then 
represent fast, based primarily on its rate of movement.  
On the other hand, signs with arbitrary meaning require further explanation. 
Having two hands pressed together and interlocked, based on an observation, does not 
necessarily have meaning.  However, in the context of Christian worship and the 
Christian faith, hands pressed together and interlocked would represent or indicate a state 
of prayer.39 When a sign is created by natural means, the sign tells the story, however 
when signs are created with an arbitrary meaning, the story must be told. As signs are 
identified from and through pop-culture, recognizing the difference between a natural 
sign and an arbitrary sign can be problematic.  
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What is observed and seen today may have very little bearing with any particular 
meaning 30, 50 or 100 years from now, however the current context, what is observed 
today most likely speaks volumes. It is this reality that creates a tendency to find and use 
imagery, which has one specific meaning, and create a new, modified meaning for 
personal and targeted use. 
Because signs are produced to be consumed, those who generate the signs must 
create and produce something that will be consumed. Popular cultural elements, those 
things that are readily being consumed, create a fascinating template to work from, to 
facilitate the consumption of something new. When churches, ministries and other 
organizations identify pop-culture as a template for the creation of new images to express 
meaning, they accept four basic points: Popular culture represents who we are as people; 
the broader culture is aware of popular culture; popular culture is the bench mark of 
society; and the material is already present.40 When pop culture becomes a target for 
inspiration, a thorough understanding of the pop reference is a necessity. 
 Teachers, preachers, advertisers and businesses have chosen to use the theme and 
graphic imagery of Survivor to serve as a bridge between culture and opportunity. As 
appealing as Survivor may be, the challenge that is faced as pop culture serves as the 
template of for the use of imagery as a means of expression is first and foremost, what is 
the original meaning of the cultural image? What is known about Survivor is that it is a 
Reality TV program based on the ability to survive the physical and psychological 
obstacles placed in front of each contestant in order to win $1,000,000. What is observed 
in the news, on-screen, and through a variety of journalistic endeavors is people will do 
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almost anything to win, to survive this contest. The contestants will try to outwit and out 
play one another so they will outlast the other contestants and win the prize. 
As with most popular cultural, there is typically depth to the imagery that is 
generated from it. This leads to additional considerations that must not be ignored.  What 
controversies are associated with a given reference? What symbols and hidden references 
are present in the image? An obvious question that needs to be considered as well is what 
does the meaning of the original image have? Once these issues are resolved, any use of 
the image by redesign, modification or re-banding will lead back to the question of what 
aspects of the original image will continue to be expressed despite any changes to the 
original image. Using another image or theme to represent a new meaning requires much 
more than changing colors, fonts and design nuances, it requires depth and 
understanding. 
The use of familiarity can be effective, despite its challenges, and familiar images 
can have a powerful, profound and effective response.  Sean Hall suggests that the use of 
synecdoche creates a personal connection in order to experience a personal response, and 
to have a part of them “awaken”41 As you look a the images below, even with the absence 
of some features, the iconic details still have the effect of communicating meaning. 
 
Image	  8	  Above,	  An	  Elvis	  wig,	  Conan	  O'Brien,	  Jay	  Leno,	  Jesus	  Christ	  of	  Nazareth	  
                                                
41 Sean Hall, This Means This This Means That: A User's Guide to Semiotics, p. 42. 
  
 These images represent the use of part/whole to communicate meaning. By using part of 
the whole image, a connection is made with the complete. For example, the Elvis wig has 
more meaning as Elvis, than it does as a wig. Further, the image of Jay Leno and Conan 
O’Brien means as much without their facial features, washed out in black and white, as it 
would as a photograph. And as a dynamic figure in world history and Christianity, the 
silhouette of Jesus Christ brings instant recognition. The relationship between the image 
and it’s meaning defines the image and give the image its value.  
As imagery is used as identity, influence or both, the use of any imagery requires 
a depth of understanding.  Remembering what the Christian story is about and 
recognizing that it is a story that speaks to people today and that it is a story that will 
continue to connect with people tomorrow demands thorough and deliberate 
consideration as imagery, or anything, is used to represent The Christian Story.  The 
Church needs to tell Christ’s story, not another’s story.  
  
 
SECTION 3: THESIS 
 
CHAPTER 6: VISUAL CONNECTION 
The evolution of image-based communication and the church’s de-evolution of 
approaches to develop creative image-based communication is a problem today. The 
realities the church face now overwhelm the church. In an image-rich society and culture, 
the church is failing to reach out both within and outside it’s own walls through visual 
means of communication.  
People are visual. Between the two primary means of receiving information, sight 
and hearing, decisions are more often made by what is seen rather than what is heard. 
Gathering is done by sight. Bodies are adorned, homes are decorated for others to see, 
appreciate and enjoyment. Additionally, from the earliest discoveries of man, evidence of 
image-based communication has been found. While the world is moving forward, 
creatively expressing it’s identity and understanding; the church remains mute, visually 
speaking.  The church has become visually quiet, almost visually mute.  
The church has valued imagery for centuries. Early Christians would adorn the 
walls and ceilings with images that would tell or retell their Christian story. These would 
be in catacombs and other places of gathering and worship. They would use culturally 
identifiable items to serve as symbols and use these symbols to create a “hook” or to 
bridge the gap to understanding. As the images grew in their use and popularity, artist 
would gain notoriety by doing the work of the church through the commissioning of art 
and frescos in the sanctuaries, meeting places and even homes. Many famous artists of 
the past are known for their work in expressing theology and meaning through art.  In 
  
turn, this art influenced society, these images influenced the world, but that was then, this 
is now.  
There was a time when the church influenced everything, politics, media, local 
and distant governments, wars, food and finances. Though the church influenced culture, 
today it could be argued that the church is being influenced by everything, politics, 
media, local and distant governments, wars, food and finances. For the church to 
adequately and effectively communicate God's message that though we are broken, God, 
in His mercy and through Jesus Christ, offers to graciously put humanity back together 
again, the Church must make use of semiotically aware imagery to communicate how this 
message of God’s restorative desire is real for all. 
The church must respond because imagery creates both emotional and cognitive 
connections.  These connections create ownership, create/communicate identity and aid 
in comprehension. The church must also make use of semiotic aware imagery to share the 
Gospel because imagery as a means of expression enables people express meaning to 
others.  This imagery allows for non-verbal communication, offers clarification of verbal 
message, serves as visual metaphors and has a perspective and a point of view to 
communicate. Finally, the church must recognize that imagery is a current and relevant 
means of communication.  The use of imagery as a valid language is as important for 
communication as the use of sound is for audible communication. 
  
 
CHAPTER 7: CONNECTING THE MIND 
Cognitive psychologists now tell us that the brain doesn't actually “see” the world 
as it is, but instead, creates a series of mental models through a collection of "Ah-ha 
moments," or moments of discovery, through various processes.42 In fact, we do not see 
with our eyes at all, it would be more appropriate to say we see with our brains instead of 
our eyes.43 We make meaning by seeing, by an act of visual interrogation. We are wired 
to respond to visual stimuli, and rightly so, as our ability to see and process visual stimuli 
takes up half of our brain’s resources.44 When comparing the way the brain processes 
imagery to other senses, it should not be a surprise that sight is the quickest to be 
processed.  
In a presentation led by David McCandless, Tor Norretranders’ work on 
information and stimuli processing suggests he mind has the capacity to process 12 
million bit/second, with different stimuli being processed at different rates. What is seen 
is processed at 10 times the rate of what is processed by touch.  Even what is heard is 
only processed at the 1/10 the rate of the processing rate of touch. Of the 12 million 
bits/second, he postulates that 10 million are from vision, 1 million are from touch and 
the remaining information that is processed each second are directly related to hearing, 
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taste and smell, of which we are only keenly aware of 0.7%.45 His work, supported by 
similar information theory research, draws our attention to the need to be aware of our 
use of perhaps our greatest processing strength; our ability to process information 
visually. 
The primary visual cortex is a critical part of the visual pathway, where input first 
enters the brain and the stimuli is broken down. It is the portal through which all visual 
signals pass before spreading out to other parts of the brain for further processing.  Here 
visual input first enters the brain, groups of cells break down stimuli and respond to them.  
As the brain further processes the information, it begins to focus on identifying the 
“what” that is being experienced. Wujec refers to this as the “what-detector”. This 
activity takes place in the ventral stream. He continues by identifying the visual 
adaptation and transition where the stimuli is pieced together, viewed in a variety of 
relationships and comprehended in a way that is commonly referred to as “seeing with 
the mind’s eye”. This takes place in the dorsal stream. Finally, he concludes by referring 
to the limbic stream as the function that constitutes the feeling response to what is seen. 
What is the emotional, physical or psychological response to what is seen? Does the 
sight, along with the understanding make the viewer feel one way or another?46  The 
brain relies on its ability to process what is seen in order to simply react, to decide what 
to do. 
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IMAGERY AS AN EMOTIONAL CONNECTION 
As the Church seeks to communicate in a way that will be effective and adequate 
today, it can do so by engaging culture through the use of imagery. Imagery has the 
ability to get attention, and it does so through emotionally charged events.  Medina 
identifies emotionally competent stimulus as the best-processed kind of external stimulus 
ever measured.47  For years, the advertising industry has exposed the general public to 
imagery that was created or shared to create a connection between an emotion and a 
product. An exercise in an emotional version of electric shock treatment, still ads and 
videos are flashed before the general publics eyes day after day, approximately every 15 
minutes on broadcast television stations, in the hope that something that is presented with 
catch the eye, imagination and attention of a viewer. Each year, the last professional 
football game of the season, The Super Bowl, is filled with anticipation and expectation. 
While many are interested in the outcome of the game, millions are waiting for the 
commercials. The attention and public response to the short consumer-oriented clips are 
filled with humor, angst and amazement. The commercials get the attention of the general 
public and create a connection based on what is seen and experienced. The “buzz” that is 
generated around the commercials become the part of the measurement of success or 
failure of a companies attempt to attract business and commerce.48   
As mysterious as the mind is, John Medina shares a story about a man in surgery 
and Jennifer Aniston in an attempt to offer insight into what creates connections for the 
mind. 
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A man is lying in surgery with his brain partially exposed to the air. He is 
conscious. The reason he is not crying out in agony is that the brain has no pain 
neurons. He can’t feel the needle-sharp electrodes piercing his nerve cells. The 
man is about to have some of his neural tissue removed—resected, in surgical 
parlance—because of intractable, life-threatening epilepsy. Suddenly, one of the 
surgeons whips out a photo of Jennifer Aniston and shows it to the patient. A 
neuron in the man’s head fires excitedly. The surgeon lets out a war whoop. 
Sound like a grade B movie? This experiment really happened. The neuron in 
question responded to seven photographs of actress Jennifer Aniston, while it 
practically ignored the 80 other images of everything else, including famous and 
non-famous people. Lead scientist Quian Quiroga said, “The first time we saw a 
neuron firing to seven different pictures of Jennifer Aniston—and nothing else—
we literally jumped out of our chairs.” There is a neuron lurking in your head that 
is stimulated only when Jennifer Aniston is in the room. A Jennifer Aniston 
neuron? How could this be? Surely there is nothing in our evolutionary history 
suggesting that Jennifer Aniston is a permanent denizen of our brain wiring.49 
We are wired to have an emotional response to images. From studies and 
observations, it is suggested that these responses are based on experience that have 
shaped an individual as well as what the brain has already made connections with. When 
we are reunited with previous connections, these reunions lead to arousal, which, in turn 
drives our desire to be attentive. This attention then becomes a part of our memory and 
the shaping of who we are. 
IMAGERY AS COGNITIVE CONNECTION 
The use of imagery creates a connection in understanding in a way that verbal 
means of communication can struggle.  Audibly, we can discern meaning through 
inflection, however context might still be lost though the spoken word alone.  
The phrase “a picture can be worth a thousand words” truly captures the idea and 
the power that imagery has in communication. “When it comes to memory, researchers 
have known for more than 100 years that pictures and text follow very different rules. Put 
simply, the more visual the input becomes, the more likely it is to be recognized—and 
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recalled. The phenomenon is so pervasive, it has been given its own name: the pictorial 
superiority effect, or PSE.”50 Medina goes on to report of tests in which people were 
shown more than 2,500 pictures and recall details with at least 90 percent accuracy 
several days after the subjects saw each picture for about 10 seconds. Further, he goes on 
to reference one paper where image recognition and recall was reliably retrieved several 
decades later.51  Images do make a cognitive difference. 
Richard Mayer, a cognitive psychologist has identified several principles in 
linking the use of imagery, connection and the mind. First, he states the students learn 
better from words and pictures than from words alone. He also notes that when the words 
correspond with pictures that are presented simultaneously, the students learn better. 
When the images are presented with words in closer proximity, an increase in learning is 
achieved. When extraneous material is excluded, an even higher rate of learning is 
achieved. Finally, when narration and animation are incorporated, a still greater chance of 
learning is achieved.52  
George Bernard Shaw was fond of saying, “Words are only postage stamps 
delivering the object for you to unwrap.” And unwrap the objects they do. It has been 
suggested that the brain see words as lots of tiny pictures, and that instead of words, we 
see a collage of images as we hear and process words and concepts audibly. However, 
when we are able to see a picture, an image where the objects being represented are in a 
correlated relationship with one another, instead of the brain rigorously identifying and 
verifying each element before moving onto the next, the brain is able to organize the 
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elements with efficiency and depth. Essentially, as we read, as we hear and process 
words, we are forming images and visualizing what is said or read.  Imagery engages 
both our mind and emotion with depth and meaning in a way that help to achieve greatest 
levels of learning and understanding. 
  
 
CHAPTER 8: CONNECTING IN THE CULTURE 
When asked about why he feels that the current use of imagery is “inadequate in 
today’s civilization is inadequate, that it is absurd and useless, and that the lack of 
adequate imagery is a danger of the same magnitude as the overcrowding of our planet,” 
Werner Herzog responds by saying the issue has to do with the use of imagery and 
language, together.  “When you are looking around at images, when you watch television 
for six consecutive hours, or when you open a catalog from a travel agency, you 
immediately know those are worn-out images not really adequate to our state of 
civilization. If you are lagging behind it is dangerous, and it brings decay with it. In 
America, for example, you have many types of innovation in language. However, almost 
worldwide, there are very few attempts to bring images up to the status of our 
civilization.”53 
What has happened to the creative communication voice of society that once was 
the church? The creative communication voice of society is speaking for and around 
society, but not in the church. When we look around our homes, we see logos, brands, 
trademarks and other stamps of identification for goods and services, but what images do 
we see of The Church or faith? Images as a means of expression are meant and intend to 
tell a story, yet the predominate images of the church today are centered around Easter 
and Christmas. Is the Christian Story important enough to be told more than two seasons 
of the year? Yes it is important enough, and it is powerful enough to transcend two 
seasons each year. 
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The Christian story is a story of relationship, of love, of grace and of hope. This is 
a story that resonates with people today and will resonate tomorrow.  As a Church, The 
Body of Christ must develop its story with the same passion and commitment it develops 
its stewardship campaigns and membership drives. The church must recognize that 
imagery is valued and important for communicating what The Church is about. If the 
Church is to be heard and transition from being effectively mute, it must be seen. The 
Church must be seen in unique and authentic ways. For the Church to change its imagery 
to match society is a mistake. Instead the church must speak out in a way that can be 
heard. 
The Pentecost event enabled people to hear the Gospel in their native tongue. 
Empowered by the Holy Spirit, the Gospel was told, the Gospel it was shared. What has 
happened today is we seek to be empowered by society to share the Christian story, yet 
what occurs more often than not is the story that is shared and proclaimed is society’s 
own story.  We don’t nee to tell Survivor’s story, we need to tell Christ’s story. We don’t 
need to rely on the creative marketing teams of Nike, Pixar, or Apple, what we must do is 
empower our Body to free up the gifted and creative image-smiths from within to share 
God’s hope to society.  
Paul Hiebert, a social anthropologist, notes that people who speak different 
languages have different ways of looking at the world.54 These differences play a role in 
understanding. While there will be differences shaped by culture, truth remains the same. 
The challenge is that the truth can be manifest in different ways depending on the 
                                                
54 Paul Hiebert, Transforming Worldviews: An Anthropological Understanding of How 
People Change (Grand Rapids, MI: Baker Academic, 2008), p. 18. 
  
immediate culture. Jesus understood this as his approach to ministry differed based on the 
situation that he faced.  It was evident in His interaction with interaction with His 
disciples, the crowds, and the various authorities He dealt with. Jesus was aware of the 
need to adjust, not His message, but His approach to sharing the truth. 
Being aware of the current culture is vital in adequately communicating within 
that culture. Missionaries are trained to learn the language of the culture in order to 
communicate. They do not expect to be understood in their own language, instead they 
place a premium on understanding those whom they are seeking to connect with and to 
whom they communicate.  
  
 
CHAPTER 9: CONNECTING THE GOSPEL TO A VISUAL CULTURE 
THE CREATION AND USE OF IMAGERY FOR THE CHURCH 
It has been said that tools have no morality, and this is true. Tools are mere 
instruments in the hands of the users, but the user of the tools and how the tools are used 
make the difference. Tools are simply extensions of our capabilities to interact with our 
environment. These extensions allow us to live outside of ourselves and beyond our 
limitations55 A rake, for example, is simply an extension of the hand and the arm, it 
however, has use in the hands of the user and it’s use is defined by the user. Similarly, an 
image’s meaning is defined by its use.  Marshall McLuhan maintains that media 
(imagery), influences man and all of society. When talking about ads, McLuhan suggests 
that more thought and attention is placed into the development and creation of the ads 
than the editorials and features.56 The attention paid to the development and creation of 
the ad is because the ad is being developed for a purpose, for influence. If we understand 
that the experience of imagery is diverse and that the use of imagery is one of influence, 
then we must understand the best uses of imagery.  
Imagery, as a means of expression, creates both emotional and cognitive 
connections. Imagery engenders a deeper connection with a message. These connections 
create a sense of personal ownership and identity. When the church, or any institution 
uses imagery to express meaning, it must understand the nature and purpose of the 
                                                
55 Marshall McLuhan and Lewis H Lapham, Understanding Media (Cambridge, MA: the 
MIT Press, 1994). 
56 Marshall McLuhan and Lewis H Lapham, Understanding Media, p. 228. 
  
imagery. When the nature or purpose is not clearly defined, or the objective of the image 
understood, the result is a confusing or ineffective image. 
  
Image	  9	  Above,	  Christian	  Survivor	  Image	  
In the image above, detail was given to matching the theme and scheme of 
Survivor. Consideration was given to current trends in popular culture. What 
consideration was given to the theological implications of the message that is being 
transmitted and the message of the Gospel? What is the reconciliation between “outpray” 
and our call to pray in the Christian tradition? Is the Christian tradition and experience of 
live meant to be a competition to win or a game in which competitors are to outlast 
another? Without understanding the message that will be conveyed, the use of imagery as 
a means of expression is ineffective. In the image below, the theme and the scheme, 
while similar in nature, convey a different story. While both still use the cultural 
understanding of competition, who the participants will compete against appears to be 
different. The message is “Keep Faith”, “Finish Race”, and “Receive A Crown Of Life”, 
while the above message is Outlive, Out Pray, and Outlast. These two different concepts 
have similar points of reference yet communicate different realities. 
  
If the church is to engage in using imagery as a means of expression, it must be 
aware of the social context and the theological context within the imagery used. The 
social and theological contextual understanding go cannot be separated. God’s activity 
does not occur in one place and fail to be present in another; God’s presence is not 
limited by time or place.  Simply stated, we must ask the question; what does the image 
say about God’s relationship to creation and what does this image convey about 
humanity’s relationship with creation. After identifying these relationships, the next task 
must revolve around addressing the faithfulness of the message being communicated. Is it 
true?  
The final images below demonstrate illustrations of how the church can create and 
use imagery for expressing the truth of the Gospel. 
Image	  2	  Above,	  Christian	  Survivor	  Image	  
  
 
Image	  11.	  Above,	  Ephesisans	  6:10-­19	  
Using both a cultural reference and theological semiotics, Ephesians 6 expresses 
meaning in an entirely new way. By incorporating visual representation of the keywords 
as well as the words referenced, there is little confusion over the nature or meaning of the 
imagery. Travis Reed of We The People, stated his desire to “connect people to the truth 
of the Gospel using [imagery] and art.”57 His hope was to create a way to help people see 
how scripture was real and being revealed in our presence. 
                                                
57 Travis Reed, interview by Rev. David Banks, , What has driven you to create "Work of 
the People", (October 27, 2010). 
  
The task of the preacher is to tell, to communicate how it is God is real in the 
world and what this means to us. In order to “tell” or “preach”, the preacher must begin 
with the canon, The Bible, and share what it both says and means. And while there are 
many approaches to preaching, ultimately it is a process of revelation, the preachers 
reveal or unveils both God’s activity and it’s meaning. Sometimes the most challenging 
aspect of sharing the message to be communicated is making the transition from the 
biblical text to the modern context. To transition from one context to the other requires 
knowledge of both, otherwise the transition will ultimately fail. 
For the church to use imagery as a means of expression, the church must 
understand how and why imagery has been used and is currently used. Imagery, as with 
all media, is currently used to influence understanding and meaning.  As the church 
creates imagery to express the truth of The Gospel, it must be aware that it will be 
revealing and proclaiming how it is God is working in the world today. It will be 
speaking to a people not in minutes, but in seconds. The church will also place its 
interpretation under the scrutiny of those who will be working to understand what is 
being conveyed. And finally, as the church undertakes this endeavor, it should consider 
what the primary focus of the image will be; will it be of popular culture or will it be of 
God’s presence in the world. 
  
 
SECTION 4: ARTIFACT 
CHAPTER 10: TEMPTATION-DESIRE 
This artifact is a visual representation of a sermon based on Matthew 4:1-11, 
Jesus’ temptation in the wilderness. The focus of this message is the role that desire plays 
in the life of Christians. My Dissertation will be in the form of a image-rich homiletical 
message. Using a Lenten focus, this sermon will incorporate still and moving images 
from a variety of resources. These resources include premium images, public domain 
images, personal images and images created from local resources. This sermon will 
demonstrate the use of imagery as a means of communication in ways that are 
cognitively, emotionally and culturally relevant and significant.  
  
 
SECTION 5: ARTIFACT SPECIFICATION 
 
The primary goal for this Artifact is to demonstrate how imagery can be used to 
effectively and faithfully communicate the Gospel in today’s culture. This artifact will be 
tested and applied within the local congregation of a United Methodist Church. In order 
to assess the effectiveness of the artifact, participants will be asked how about how well 
they connected to the sermon with the aid of the Artifact.  As the product is completed, it 
will be saved digitally on a hard-drive for future reference. 
The primary audience of this Artifact is members of a local congregation in the 
United Methodist Church. The goal is that the congregation will more effectively 
experience temptation and desire, while understanding how desire shapes humanity.  
The Artifact will fit within the sermon for worship on the first Sunday of Lent. It 
will begin with the reading of scripture and conclude with end of the message.  In order 
for this artifact to work, a multimedia program such as PowerPoint or Media Shout is 
necessary. For the artifact to be shared, a video projector with sound is also necessary.  
The imagery will consist of premium images through websites such as 
www.TheWorkOfThePeople.com, public domain images and outside sources made 
available through search engines such as www.Google.com, images from local resources, 
such as community and church members, and personally captured imagery. These images 
will be strategically placed to create a cognitive and emotional connection with the 
audible message being delivered.  
  
The budgetary needs for this Artifact are nominal, though potential expenses can 
only be exceeded by one’s imagination. What hardware and software may be required to 
complete the Artifact?  Using premium sources such as The Work Of The People, 
Sermon Spice, etc. vary based on the content. This author’s budget was less than $1,000.  
This artifact will be achieved by identifying an appropriate message that is to be 
delivered. In this case, Desire, a sermon by American University Chaplain, Rev. Mark 
Shaefer. The text of the sermon is based on Matthew 4:1-11. 
1 Then Jesus was led by the Spirit into the wilderness to be tempted[ by the devil. 2 
After fasting forty days and forty nights, he was hungry. 3 The tempter came to 
him and said, “If you are the Son of God, tell these stones to become bread.”  
 4 Jesus answered, “It is written: ‘Man shall not live on bread alone, but on every 
word that comes from the mouth of God.’[”  
 5 Then the devil took him to the holy city and had him stand on the highest point 
of the temple. 6 “If you are the Son of God,” he said, “throw yourself down. For it 
is written:  
   “‘He will command his angels concerning you,  
   and they will lift you up in their hands,  
   so that you will not strike your foot against a stone.’”  
 7 Jesus answered him, “It is also written: ‘Do not put the Lord your God to the 
test.’”  
 8 Again, the devil took him to a very high mountain and showed him all the 
kingdoms of the world and their splendor. 9 “All this I will give you,” he said, “if 
you will bow down and worship me.”  
 10 Jesus said to him, “Away from me, Satan! For it is written: ‘Worship the Lord 
your God, and serve him only.’”  
 11 Then the devil left him, and angels came and attended him.  
After deciding on the message to serve as the focal point of the artifact, exegeting 
both the passage and the message then offers a variety of reference points for images to 
be used.  The development of applicable imagery is accomplished by utilizing the 
exegetical information that is revealed and matching the information with images. Once 
the images are acquired, strategic placement within the message through a multimedia 
  
device then allows for a simultaneous delivery of a supportive and visually-rich 
presentation. After the images and imagery are placed in an appropriate manner, the 
execution of the Artifact will occur during the delivery of the Desire sermon on February 
26, 2012. 
  
 
SECTION 6: POSTSCRIPT 
 
For this author, the development of appropriate imagery and the application of 
these images was an education experience.  Finding and using appropriate images, as 
well as recognizing what is necessary to provide effective manipulation of the images 
revealed a depth of skill and familiarization with image creation that was far beyond most 
initial expectations.   
Desire began its shape through the generosity of Rev. Mark Schaefer.  Mark, who 
initially shared this message to a congregation gathered at Kay Spiritual Life Center, 
located on the American University campus on March 13, 2011.  His message, framed 
within the context of Jesus’ temptation in the wilderness, accentuated by the music of U2, 
served as the foundation of this artifact. After an initial exegetical analysis of the 
Matthew passage and Mark’s message, a search for applicable images became a daily 
routine. As images were catalogued, an occasional revisiting to the passage and the 
message was warranted due to additional inspiration.  Travis Reed of The Work Of The 
People also contributed to the shaping of this artifact. His thoughtful insight into what 
would work and how images could be acquired further shaped this project. Using local 
resources in addition to those he could provide offered insight into how people within a 
local community could be included in the development and execution of the project. A 
motto similar to “Have Camera and Vision, Will Shoot” served a vital purpose.  
Recognizing a local bakery as an asset and allowing it to serve as great local reference, 
this author was able to capture and utilize imagery for the artifact. Collecting these 
  
resources was only one aspect of this project. 
The work of manipulating the images that were collected offered an experience all 
of it’s own.  Each day new skills were developed in altering the images and videos to 
meet the requirements for this project entitled “Desire”. 
Each aspect of the artifact contains elements on a palette that, if applied in a way 
that is intended, they bring forth an image to a canvas that speaks volumes through visual 
communication. 
Of the conclusions reached throughout this process, the greatest is simple; 
imagery as a means of communication works when used with an understanding of how 
viewer receive and interpret imagery. The use of imagery connects messages both 
emotionally and cognitively, effecting both understanding and recall.  Perhaps this is why 
imagery has been used, misused and even abused in communication. 
  
 
Bibliography	  
Alexandria, Clement of. The Instructor. Edited by Alexander Roberts, James Donaldson and A. 
Cleveland Coxe. Translated by Vol. 2. William Wilson From Ante-Nicene Fathers. 
Buffalo: Christian Literature Publishing Co, 1885. 
Appell, Johann Wilhelm. Monuments of early Christian art, sculptures and catacomb paintings. 
London: George E. Eyre and William Spottiswoode, 1872. 
Bacon, Jono. The Art Of Community. Sebastopol, CA: O'Reilly, 2009. 
Barna Group, Ltd. http://www.barna.org/leadership-articles/323-report-examines-the-state-of-
mainline-protestant-churches (accessed April 22, 2011). 
Barna, George. Revolution. Wheaton: BarnaBook, 2005. 
Bayles, David, and Ted Orland. Art & Dear. Santa Cruz: The Image Continuum, 1993. 
Bloomberg, Craig. Contagious Holiness. Downers Groove: Intervarsity Press, 2005. 
Bone, Paula Fitzgeral, and Pam Scholder Ellen. “The Generation and Consequences of 
Communication-evoked Imagery.” Journal of Consumer Research (University of 
Chicago Press) 19, no. 1 (June 1992): 93-104. 
Brady, Mathew. Confederate Dead on Hagerstown Pike Looking Toward Dunker Church :: 
Casualties :: American Civil War Pictures. http://www.civilwar-
pictures.com/g/albums/casualties/dunker_church_dead.jpg. 
Buechner, Frederick. Whistling In The Dark. New York, NY: Harper Collins, 1993. 
Chandler, Daniel. Semiotics: the Basics. New York: Routledge, 2007. 
Cooke, Phil. Branding Faith. Ventura: Regal, 2008. 
Costa, Antonio Carlos. “Social Activism.” Chicago: Q Conferece, April 29, 2010. 
Cullinan, Bernice E., and Diane Goetz Person. The Continuum encyclopedia of children's 
literature. New York, NY: Continuum, 2003. 
Detweiler, Craig, and Barry Taylor. A Matrix Of Meanings. Grand Rapids: Baker Academic, 
2003. 
Eco, Umberto. Semiotics and the Philosophy of Language. Bloomington: Indiana University 
Press, 1986. 
  
Encarta® World English Dictionary [North American Edition]. MSN Encarta. 
http://encarta.msn.com/dictionary_1861621791/interface.html (accessed March 23, 
2011). 
Facsimiles of Illuminated Manuscripts in Special Collections. 
http://www.library.arizona.edu/exhibits/illuman/pre9_01.html (accessed April 25, 2010). 
Finster, Howard, and Tom Patterson. Stranger From Another World: Man of Visions Now on 
This Earth. New York, NY: Abbeville Press, 1989. 
Friesen, Dwight. Thy Kingdom Connected. Grand Rapids: Baker Books, 2009. 
Girardot, Norman, Ricardo Viers, and Howard Finster. “Art and Old Age.” Art Journal (College 
Art Association) 53, no. 1 (Spring 1994): 48-50. 
Hall, Sean. This Means This This Means That: A User's Guide to Semiotics. London: Laurence 
king Publishing, 2007. 
Hiebert, Paul. Transforming Worldviews: An Anthropological Understanding of How People 
Change. Grand Rapids, MI: Baker Academic, 2008. 
Hipp, Shane. Flickering Pixels. Grand Rapids: Zondervan, 2009. 
Hollander, Stanley C., Kathleen M. Rassuli, D. G. Brian Jones, and Laura Farlow Farlow. 
“Periodization in Marketing History.” Journal of Macromarketing 25, no. 1 (June 2005): 
32-41. 
Jensen, Robin Margaret. Understanding Early Christian Art. New York: Routledge, 2000. 
Jones, Lewis E. “There Is Power In The Blood.” 1899. 
Langer, Susanne K. Philosophy in a New Key: A Study in the Symbolism of Reason, Rite and Art. 
New York: Mentor, 1951. 
Long, Thomas. The Winess of Preaching. Louisville, KY: Westminster/John Knox Press, 1989. 
Lyons, Gabe. “The Next Christians.” Chicago: Q Conference, April 28, 2010. 
McLuhan, Marshall, and Lewis H Lapham. Understanding Media. Cambridge, MA: the MIT 
Press, 1994. 
Medina, John. Brain Rules: 12 Principles for Surviving and Thriving at Work, Home and School. 
Seattle, WA: Pear Press, 2009. 
Meggs, Phillip B. A History of Graphic Design. Second. New York, NY: Van Nostrand 
Reinhold, 1992. 
Miller, Donald. A Million Miles In A Thousand Years. Nashville: Thomas Nelson, 2009. 
  
Miller, Donald. Narrative Expression. Chicago, IL, October 28, 2009. 
Miller, Donald. Story. Chicago, IL, October 28, 2009. 
Movimento Rio de Paz. http://www.riodepaz.org.br/home.html (accessed May 5, 2010). 
Newton, Marv. “Carrie.” The Internet Movie Database. 1977. 
http://www.imdb.com/media/rm1281792000/ch0010223 (accessed May 10, 2010). 
Norden, Eric. “The Playboy Interview: Marshall McLuhan.” Playboy, March 1969. 
Peterson, Eugene. The Message: The Old testament Books Of Moses. Colorado Springs: 
NavPress, 2001. 
—. The Message:The Bible in Contemporary Language. Colorado Springs, CO: NavPress, 2002. 
Pink, Daniel H. A Whole New Mind: Why Right-Brainers Will Rule The Future. New York: 
Riverhead Books, 2006. 
Polanyi, Michael. Personal Knowledge: Towards a Post-Critical Philosophy. Chicago: The 
University of Chicago Press, 1974. 
Pressfield, Steven. The War of Art. New York: Grand Central Publishing, 2002. 
Reed, Travis. “The Work of the People: About - Visual Media for Mission and Worship.” The 
Work Of The People: Visual Media For Mission and Worship. 
http://www.theworkofthepeople.com/index.php?cid=1355 (accessed November 3, 2010). 
Reed, Travis, interview by David Banks. What has driven you to create "Work of the People" 
(October 27, 2010). 
Reising, Richard. Church Marketing 101. grand Rapids: Baker Books, 2009. 
Reyhner, Jon, Joseph Martin, William S. Gilbert, and Louise Lockard. Learn in Beauty: 
Indigenous Education for a New Century. Flagstaff, AZ: Northern Arizona University' 
Center For Excellence, 2000. 
Rio De Paz. Movimento Rio de Paz. (accessed may 5, 2010). 
S19: Samoa. http://survivorsucks.yuku.com/topic/51628/t/S19-Survivor-Samoa-
Logo.html?page=3 (accessed November 15, 2010). 
Shanes Thoughts. http://shanesthoughts.files.wordpress.com/2009/09/christ-the-redeemer.jpg 
(accessed May 10, 2010). 
Smith, Pamela Jaye. Symbols, Images, & Codes: The Secret Language of Meaning in Film, TV, 
Games, and Visual Meaningof Language. Studio City, CA: Michael Wise Productions, 
2010. 
  
Story. (North Aurora October 28, 2009). 
Survivor (U.S. TV series). http://en.wikipedia.org/wiki/Survivor_(U.S._TV_series) (accessed 
November 29, 2010). 
Sweet, Len. Aqua Church. Loveland: Group, 1999. 
—. So Beautiful. Colorado Springs: David C. Cook, 2009. 
—. SoulTsunami. Grand Rapids: Zondervan, 1999. 
Sweet, Leonard. Nudge: Awakening Each Other to the God Who's Already There. Colorado 
Springs: David C. Cook, 2010. 
—. So Beautiful. Colorado Springs, CO: David C. Cook, 2009. 
Wang, Zhongmiao, et al. “The Role of Imagery in the Production of Written Definitions.” 
Reading Psychology (Taylor & Francis Group, LLC) 28, no. 3 (May 2007): 241-256. 
Werner Herzog On The Birth Of Art Archaeology 64, no. 2, (March/April 2011): 32-38. 
Wilson, Len, and Jason Moore. Digital Storytellers: The Art of Communicating the Gospel in 
Worship. Nashville: Abingdon, 2002. 
Wright, Blanche Fisher (Illustrated by). The Real Mother Goose. London: J. Coker and Co., 
1916. 
“www.google.com.” Google. October 11, 2010. 
http://www.google.com/search?q=survivor+logo+template (accessed December 12, 
2010). 
 
